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Faculty Development Program

SSNSoM hosts FDP onBehavioural
Finance Modeling

Inauguration of Faculty Development Program 2025

SSN School of Managementproudly inaugurateda six-day AICTE Training and Learning (ATAL) Faculty
DevelopmentProgrammeon fiBehaviouralFinanceand Modelling: Integrating Psychologyand Data for Smarter
FinancialD e c i s from B'sta13" Septembel025 The programmeaimedto empowerfaculty with insightsthat
bridge psychology,finance,and dataanalytics,creatinga richer understandingpf how humanbehaviourinfluences
financialoutcomes

The inauguraladdressby Dr. KaruppasamyRamanatharfrom Lovely ProfessionalUniversity set the tone with
thoughtprovokingperspectivesn risk, behaviourabiasesandthe role of technologyin modernfinance Subsequent
sessionsleepenedhis multidisciplinaryexploration

Day 2 featured Mr. SivaramakrishnarR, Co-founder of Sincere Syndication, who delved into the emotional
dimensionsof investing, highlighting the paradoxes,traits, and timeless principles that guide sound financial
judgment

On Day 3, Dr. M. P. Pandikumarfrom Loyola Institute of BusinessAdministrationengagedarticipantsin handson
session®n financialmodelling,securitymarketlines,andportfolio constructionpridgingtheorywith practice

Day 4 saw Mr. Kishore Chidambaranfrom CholamandalanMS Generallnsurancelead an experientialsessionon
behaviourafinanceanddecisionmaking,including alively mockbidding exercisethatbroughtmarketpsychologyto
life.

An industry visit to DSP Mutual Fund on Day 5 offered participantspracticalexposureto mutual fund operations,
portfolio design,andinvestmenstrategieshighlightingtheimportanceof researckdriven, disciplinedinvesting Later
that day, Prof. KshetragnaC N introducedparticipantsto R programmingfor analytics,demonstratinghow data
visualizationandstatisticaltools canenhancdinancialandbusinesslecisionmaking

The programmeculminatedon Day 6 with Mr. RajeshRaghavarof RaneHoldingsLtd., who led a reflective session
onmanagingoehaviourabiasesn leadershi@ndfinancethroughinteractivecasestudiesandsimulations

Thevaledictorysessiorcelebratedhep r o g r asooeessinarkedby participantreflections,wordsof appreciation,
and heartfelt gratitudeto Dr. HariharanathKaranam,Dr. Kavitha Muthukumaran,and Dr. TheerthanaP for their

leadership The FDP concludednot as an end but as a new beginning,one that reinforcedS S N éommitmentto

fosteringcontinuoudearning,collaborationandtransformationn the academiandprofessionatealms

- Reethi Sri N

What 0s Hot
Al as the New MBA Skillset:

Preparing Future Leaders
for 2025 and Beyond

The landscape of Al tools in 2025 presents
unprecedentedopportunities for young students,
iInspiredby industry visionarieslike Elon Musk, Sam
Altman, andJenserHuang Justas Musk emphasizes
the importanceof building revolutionaryproductsthat
shape the future, and Altman believes young
entrepreneurswith Al expertise will dominate
tomorrow'smarkets,t o d astyde@rgsneedto harness
Al to staycompetitive Mr. R. Thirumurugan,

Al/ML Engineer,
Ignitho Technologies

Why Future LeadersNeedAl?

Elon Musk famouslyadvocatedor leveragingAl to pushboundariesn techinnovation,imagining
aworld whereAl acceleratefiumanpotential SamAltman hashighlightedthat individualswith

exposureto Al tools at a young age, especiallythoseunder22 will bethef ut ubuséss
leadersN v i dCE® ,denserHuang,predictsthatsoon,a singlepersonarmedwith Al canbuild

billion-dollar companies, emphasizing the democratization and scalability of Al-driven
entrepreneurship

Key Al Tools Transforming MBA Learning in 2025

NotebookLM An Al-powered researchassistantfrom Google Labs, ideal for summarizing
complexdocumentandorganizingnotesefficiently.

Grammarly. An essentialAl-driven writing assistanthat ensuresclarity, professionalismand
errorfreereportsandcommunications

Genei For quick marketresearchliteraturereview,andinformationsynthesis

Firefliesai: Automatesmeetingnotesand collaboration,freeing studentsto focus on strategic
discussions

Zchatai: FacilitatesengagingpresentationssingAl -generatedlidesandcontent

Krisp: Providesnoisecancellatiorduring callsandonline classesensuringclearcommunication
Wispr. Summarizesengthymeetingsanddiscussiongor quick comprehensian

Buffer Al Assistant Quickly createsandoptimizescontentfor socialmediaor personabranding
Suna Al-generateanusicfor multimediaprojectsreels,or marketingcontent

Popat Chatwith PDFsandpreparedynamicpresentationautomatically

In the evolvingworld of Al, studentequippedvith thesetechnologiesan
Automateroutinetasks freeingup creativeandstrategicahinking.
Build innovativeproductsandstartupswith Al-enableddevelopment

Conclusion

The messages clear Al will bethe defining skillset for future businesdeaders Embracingtools
like NotebookLM Zchatai, and others,alongsideindustry insights from tech visionarieswill
empowemMBA studentsiotjustto adaptbutto leadin arapidly transformingdigital economyAs
Altman suggestsearly Al exposurenow could be the key to ruling the future marketlandscape
This comprehensivapproacho Al integrationwill preparestudentgo innovate build, andexcel,
echoing the vision of industry giants who see Al as the ultimate catalyst for businessand
technologicabrowth
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The sessionon it Ca r |\ énvestmentMa n a g e mas organizedfor the MBA secondyear
studentdy SSNSchoolof Managemenbn 2" SeptembeP025 TheresourcgersonMs. Anjana
Nahar, University Relations Specialistat CFA Institute, provided valuable insights into the
evolving landscapef investmentmanagemenandthe global opportunitiesavailablefor aspiring
professionals

Ms. Nahar elaboratedon the structureand curriculum of all three levels of the CFA Program,
along with other certificationsoffered by the CFA Institute The sessionhelpedstudentsgain a
clearer understandingof the career pathwaysin investmentmanagementand evaluate how
pursuingthe CFA Programcouldsupporttheir long-termprofessionabspirations

Throughsuchinsightful sessionsSSN Schoolof Managementontinuesto createplatformsthat
connectstudentswith industryexperts gnablingthemto explorediversecareeravenuesandguide
them with the knowledgeand direction neededio make informed choicesand build rewarding
careersn thefinancialdomain _ Swathi G
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25 Editions of The Chief:
Celebrating a Legacy of
Insight and Impact

As The Chief marksits 25th edition, it standsasa proudtestamento the voice, vision, andvibrancy of
SSN Schoolof ManagementSinceits inceptionin Septembe2023 the newsletterhasgrown into a
distinguishedchronicle of ideas,insights,andinspiration- capturingthe pulse of academiajndustry,
andinnovationalike.

The inauguraledition openedwith a powerful notefromtheD i r e cDesk,setiisgthe tonethatin A
Manageris a guideo From exploring the i A Pathwayin Digital S a | éisP,r ®o Mamagément
Ex per andfs@r, a ni @ alt ti twce@laratingthe journeysof alumni, faculty, and students,
everyissuesincehasreflectedthe evolving spirit of managemeneducatiorat SSN

As the editions unfolded, The Chief becamemore than a publication- it becamea platform Each
releasecelebratedachievementdike NHRDN Student Chapter affiliation, SSNCUMI Emerging
LeaderdProgram|CETBM 2025 HR Conclave®5, andnumerougorporateandalumnitalk seriesthat
bridgedacademiavith industry

The Chief continuedthis legacywith renewedvigor, provingto be a mediumthat not only informs but
inspires Eachedition spotlightednnovationthroughthoughtprovokingarticlessuchasii F i n atéhe h
For ef ASynthRoroze @5 Where Talent, Technology, and TransformationConv eraneg d , 0
A N H RHigh-Tea ShapingFuture Leaders It consistentlycelebratedresearchinsights, leadership
programs,and studentachievements from Gamificationin Action to EmpoweringStudentsthrough
Self-Defence

Reachingts 25th milestone,The Chief celebratesot just consistencypbut commitment- to knowledge,
creativity, andcollaboration It remainsa living archiveof SSNS o Mimtsllectualjourney,chronicling
how eacharticle,eachvoice,andeacheditionhasshaped collectivelegacyof excellence
H e r t® ©heChief- 25 editionsstrong,andmanymoreto inspire
- Karthik Sivanesan M
SSN MBA Batch 2024 2026

Newsletter Team 2024 2026
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Daksha®5, the flagshipannualmanagement
festof SSN Schoolof Management,
was successfullyconductedon September
19, 2025 marking a milestoneedition that
\ coincidedwith  theSilver  Jubilee
_ celebrationsof SSN SoM. Commemaorating
25 yearsof excellencen management
~ educationthisy e afestst®odasa proud
reflectionof S S Neénduringlegacyof
learning,leadershipandinnovation

ThemednVintiq: Masterthe Managementvith
aVintageT o u cOakshe®5 beautifully blended
the elegancef the pastwith the dynamismof
modernmanagemenil he eventfeaturedlL5
competitiveeventsacrosoreandnon-core
domainsattractingover 700 participantdrom
leadinginstitutionsacrossiamil Nadu From
business quizzes to marketing simulations,

finance challengesto cultural showcasesevery eventechoedthe vibrancy and
competitivespirit thatdefinesSSNSoM.

This year, Daksha was sponsored by various
industry leaders making it a grand success.
The Sponsors list includésPresenting
Sponsoil SNJ Groups; Co Sponsoi

Vasanth & Co; Associate SpongoYVD &
Sons; Radio PartnérHello FM; Travel
Partneri Vetri Tours n Travels and Silver
Sponsors included Frutta, VGP, Hungry Box,
MunchysandBaratieKitchen.

The inaugurall ceremonywas graced by

the esteemedChief Guests,Mr. Ravindran,
Chief Business Officer at Numeric,and

Mr. Sarathbabu, CEOof FoodKing whose

inspiring presenceadded prestigeto the

occasionMr. Vivek, a proudalumnafrom
the batch20031 2005amemberof founding =
Team of Dakshaand quizmasterof the

flagship BusinessQuiz event,broughtwit and energyto the stage,intellectually

stimulatingthe participantsandaudiencealike.

The panel discussion featured seasoned et
professionals who shared thougiovoking & O e
perspectives and valuable insights, leav e

the attendees with meaningful takeawa | =
This year saw a recoisreaking number of #4%]
registrations, with nearly 700 students
Registering from various colleges acrc
Tamil Nadu. Hindustan Institute of
Technol ogy & Science emerged as
securing the highest points across multiple events.

Adding tothe  festivespirit, numerous
studentled  stallsand sponsoredkiosks
Transformed the SSN campusinto ahub
of energy and celebrationThestudents
displayed remarkableteamwork creativity,
and competitive spirit, which contributed
Immenselyto the successof the event

As Daksha®5 concludesthe upcomingMBA

batch looks forward to setting new benchmarksin registrations,sponsorship,

marketing,andengagemenfor nextthenextedition, carrying forward the
rich legacyof SSNSchoolof Management

- Saara S




Alumni Talk Series

From MBA to Marketing
Leadership

SSN MBA Batch 2025 2027 Students

The Alumni Talk SeriesfeaturedMs. Sangeetdriyadarshin(fMBA Batch2009 2011), Lead Marketerat
Zoho,who sharednsightsonii B u i |Skills forga Careerin MarketingandB e y o dudng the session
heldon 27th SeptembeR025

She encouragedstudentsto embracethe MBA journey, noting that while the first year may feel
demandingit buildsthe strongfoundationneededor futuregrowth

Defining marketingas the ability to communicatethe value of a productor service,she explainedits
distinction from sales While marketinggeneratesawarenesand prospects salesfocuseson engaging
directly, convincing, and closing deals Using the example of small businessesshe illustrated how
marketergpositionvaluewhile salesprofessionalsonvertit into revenue Sheemphasizedhat everyone,
in someway, is both a marketerand a salespersonywhetherin convincingothersor presentingoneself
duringplacements

Highlighting the skills neededor successsheidentified storytelling,communicationandcreativity asthe
top three, supportedby persuasionwriting, and analytical thinking. Storytelling, she stressedjs what
makesa marketerstandout, citing social mediainfluencerswho seamlesslyntegrateproductsinto their
narratives

Looking beyondtechnical skills, Ms. Sangeetaunderlinedthe importanceof leadershipand strategic
thinking. In anagewhereAl canacceleratavork, humanqualitieslike guiding teams building trust, and
differentiatingbrandsremainvital. Shealsoencouragedtudentdo explorediversestreamssuchasdigital,
growth,brand,andproductmarketing basedn theirinterestsaandstrengths

In conclusion,sheadvisedstudentgo build relevantskills, follow industryleadersandremainadaptable
Her coremessagevasclear skills, leadershipandadaptabilitywill matterfar morethangradesor titlesin
shapinga successfutareer

- VasuntharaV

Internship Corner

Growth Beyond Comfort:
My Internship Journey at
TrusTrace +

Mr. Nithish Kumar K
' SSN MBA Batch 2024 2026

| am happyto haveexperiencedas a ProductSpecialistintern at TrusTrace a global SaaSplatform and
pioneer in digital traceability, enabling brands worldwide to drive transparency,compliance, and
sustainabilityacrosgheir supplychains

Beforediving into whatl learned] wantto reflecton my journeyallittle.

| oftenfound myself stuckin a comfort zone,which is why | decidedto quit my job andpursuean MBA
througha residentialprogram This is the secondime | haveconsciouslysteppedut of my comfortzone
again For this internship,insteadof stayingin my hometownChennai, choseto moveto Coimbatorea
city | wasvisiting for thefirst time.

During my internship,l gainedvaluableexposurgo how sustainabilityandtraceabilityareappliedin real
world platforms | understoochow SaaSsolutionslike TrusTraceenablecollaborationbetweerbrandsand
suppliers,ensuringcomplianceand transparencyacrossthe supply chain | explored modulessuch as
SCM, PO SCM, PMM, CMC, SSM,andEUDR, andworkedextensivelywith tools like Excel, PowerBI,
andOutwit Hub for datapreparationtransformationandvalidation

| alsodealtwith supplierandfacility data,focusingon accuracyin mappingandlinking purchaserdersto
materials Additionally, | observedhow global regulations,including the EuropeanUnion Deforestation
Regulation(EUDR), areaddressedhroughdigital traceabilityand attendeda Townhall meetingthat gave
meinsightsinto companywide vision andalignment

On a personallevel, this experiencemademe realize how much more | needto learn and preparefor.
Steppinginto new environmentshas shown me that growth beginsonly when we move beyondour
comfortzonesandthis journeyhasmotivatedmeto keepchallengingmyself

Placement Corner

My Summer Internship

The Placement Story Nobody SawExperience atBigTapp Analytics

Coming - Including Me

M s. Abineswari S,
SSN MBA 20242026

For MBA students,placementseasonis more than just securinga job, i t abesut testing resilience,
discoveringstrengthsandlearninghow to handleuncertainty

My placemenjourneywith Everstagevasunique Insteadof the traditionalresumedrop, it beganwith a
detailedapplicationform, followed by ataskwherel hadto draft LinkedIn ande-mail outreacheandpitch
Ev er s pradgegustiike arealBDR.

Thenfollowed by thediscussionsvith a BDR Lead,the Managerandthe Director Eachroundfelt lesslike
aninterview and morelike an opportunityto learn Therewasevenan additionalround, which wasa bit
technicaland role-focused That week was intensewith long nights, constantanticipation,and plenty of
self-doubt But it alsopushedmebeyondmy comfortzone

On August27th, | receivedtheresult Coincidentally,it wasexactlyoneyearsincel hadstartedmy MBA,
which wasareminderof how muchcanchangewithin ayear!

Thelessonghat!| carry forward from this journeyare simpleyet powerfut Consistencymattersthe right
mentorshipand guidancecan makethe road smootherandwhile stresseventuallyfades,the learningyou
gainstayswith youforever

To my peers| truly believeyour time will come,everyjourneyis unigueandunfoldsatits own pace To
my juniors,remembeto trustthe processandaboveall believein yourself,it will makeyou reachheights
After all," | he@esaboutluck,i tabauthow consistentlyyouwork towardsyourgoal”

I A Journey of Dual Learning

Ms. Madhumitha G,
SSN MBA 20242026

This summermarkeda significant milestonein my learningjourney as| embarkedon my first corporate
internshipat BigTappAnalytics Comingfrom anAl andDataSciencebackground| waseagerto explorea
technaefunctionalrole thatbridgestechnologywith businessinderstandingThoughl beganmy searchwith

someapprehensiod given how nichethis domainisd | wasthrilled to be selectedfor a dual role in Pre

SalesandDataScience

Theexperiencavasnothingshortof arollercoasteof learningd challengingyetdeeplyrewarding Onthe
PreSalesfront, | supportecclient proposaldevelopmenthroughrequirementgathering,collaboratedwith
technicalteams,and createdAl/ML -basedcasestudiestailored to different industries Theseexperiences
helpedme seehow technologyis not just built 8 i t alsgnarratedand negotiatedhroughteamworkand
clarity of thought

In the Data Sciencespace,l contributedto developinga GenerativeAl projectto supportthe internal
presaleseam Working onthis projecthelpedme connectmy undergraduateearningswith the fastevolving
landscapeof GenerativeAl, making the experiencehighly relevantto currentindustry trends Beyond
codingand data, it gave me a deeperappreciationfor how innovationcan simplify workflows and drive
smarterbusinesslecisions

Overall, this internshipreaffirmedmy passiorfor integratingtechnologyandstrategyto createmeaningful,
realworld impact
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