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Changes in Consumer Preferences:

Consumers taste and preferences changes over time and the companies must continuously evaluate the needs and desires 

of their target audience and adjust accordingly to remain competitive in the market place. 

Changes in Consumer Spending:

Companies should get the data on the consumer spendings in the targeted geography on their the product or service. 

Consumer Signals is a longitudinal exploration of consumer spending behaviour and the drivers behind it. Changes in 

consumer spending can be caused by changes in their income, as well as shifts in market conditions and other external 

factors such as a natural disaster or pandemic. Companies should change their strategies based on the information from 

the consumer signal information to effectively strategies their products or services.

Changes in Product Life Cycle:

Procut life cycle are getting shorter due to the technological advancement and intense competition in the market place 

forcing companies to change their strategies in  each distinct stages like Introduction, growth, maturity and decline. Also 

companies need to adopt a strategy focused on continuous innovation, rapid development cycles, agility, and a strong 

emphasis on market research to quickly identify and respond to emerging trends to remain competitive and extend the 

lifespan of their products.

Technological Advancements:

The rapid pace of technological advancement have opened up new avenues for reaching potential customers and 

engaging with the existing ones. These technological advancements have made it possible for businesses to collect data 

on consumers’ digital habits, which can be used to develop more targeted promotional campaigns that appeal 

specifically to their target market.

How often should a Strategic Plan be Updated?

Though there is no specific answer on how often to change the marketing strategy, its vital to keep revisiting the strategy 

based on the performance of the company against its target, when an innovation or a New Product launch happens, when 

targeting a different geography or demography. 

Nothing is constant but change !!

Marketing Strategies – Nothing 

is Constant but Change
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Reuniting Memories, 

Rekindling Bonds

Tribute’25

The enthusiasm and excitement among the attendees reflected their strong connection with their 

alma mater and eagerness to relive their cherished moments at SSN. Two distinguished MBA 

Alumni, Mr. Ravi Shanmugam, Vice President, and Mr. Gowshik, Executive Member, played 

pivotal roles in organizing the event. Their efforts along with the generous sponsorship of Mr. 

Karthik Gunasekar (2004-IT), Mr. Imthyaz Sheriff (2004-CSE), and Ms. Aruna (2014-M. Tech 

VLSI), ensured that the gathering was a resounding success. One of the key moments of the 

evening was the presentation of the “Distinguished Alumni Award 2025” to Mr. Shayamal Rao 

Palli from the IT Department (2002-2006 batch) for his outstanding and unwavering 

commitment to excellence. The award as a testament to the remarkable contributions of SSN 

Alumni in various fields.

The event was carefully planned to offer a mix of nostalgia, entertainment, and networking. 

Alumni were taken on a trip down memory lane with a campus tour, allowing them to relive 

their golden days and reconnect with familiar spaces. This was followed by a networking 

session where they engaged in meaningful conversations, sharing insights into their 

professional journeys and reconnecting with old friends and faculty members. The evening took 

a lively turn with a special stand-up comedy performance by the renowned comedian 

Ramkumar Natarajan, “IT Manager Annachi”. His humorous take on corporate life and student 

days left the audience in splits. The entertainment continued with a dynamic musical 

performance by the SSN Music Band, setting the perfect mood for celebration. The night 

concluded with a grand gala dinner, where alumni enjoyed a delicious meal while reminiscing 

about their student life and strengthening their bonds.

Tribute’25 successfully captured the essence of nostalgia, camaraderie, and pride. The event not 

only revived old memories but also reinforced the importance of alumni connections, paving 

the way for future collaborations and professional growth. It was a heartwarming celebration 

that left a lasting impression on all who attended, making it an unforgettable experience.

Tribute’25, the annual Alumni Meet of 

SSN, was held on January 4th under the 

tagline “Feel the eSSNence”. This 

special event brought together Alumni 

from various departments, including 

Biomedical, Chemical, Computer 

Science, Civil, EEE, ECE, IT, 

Mechanical, and MBA. Organized by 

the SSN Alumni Association, the meet 

saw an overwhelming response, with 

over 250 registrations, including 45 

from the MBA department.

In today’s competitive world, it is pivotal for companies to have a clear 

and comprehensive marketing strategy in place. A good marketing 

strategy will help to increase brand awareness, drive sales, and build 

customer loyalty.

In the digital era we are all living  in, there is a need to continuously 

assess and relook at the strategy more often and adapt to new trends like 

marketing on the social media platforms, advertising channels or other 

modes of communication. Effective marketing strategies require 

creativity and flexibility. Staying up to date with evolving marketing 

trends is key to ensuring that the company’s message is getting out there 

and reaching its intended audience in the most effective way possible. 

Major factors impacting the marketing strategies:

The Alumni Talk Series featured Mr. Ravi Shankar Shanmugam, Director – Cloud, Infrastructure & Securities – 

Cognizant who shared insights on “Your MBA Edge: Navigating Industry Trends and Experience”. He 

emphasized the importance of maintaining a lively and mutually supportive learning environment in college while 

preparing for professional growth. He addressed the competitive job market and the industry expectations from 

the MBA grads, he advised students to focus on clarity in their career goals, choose roles thoughtfully, and prepare 

for industries like IT, where MBA graduates can explore opportunities in project management, pre-sales, and 

business analysis.

The session underlined the value of keeping resumes simple and impactful, regularly updating self LinkedIn 

profiles, and generating domain-relevant content to build a strong personal brand. Networking and building 

meaningful connections were identified as key strategies to navigate career paths effectively. To excel in 

interviews and presentations, he recommended practicing articulation, recording oneself, and addressing weak 

areas. Additionally, he stressed the importance of adapting to corporate work culture, being physically and 

mentally prepared for challenges, and maintaining a healthy lifestyle to ensure long-term sustainability. He 

encouraged students to explore diverse career options, stay flexible, and focus on roles that offer personal growth 

and scalability. Through his insights, he highlighted the need for market awareness, professional adaptability, and 

a balanced approach to personal and career development in the evolving industry landscape.

Your MBA Edge: Navigating 

Industry Trends and Experience

Alumni Talk Series

Mr. Karthik Vaithiyanathan

Adjunct Faculty, SSN SoM

- Jovina Salome R

- Vikasini C

Mr. Ravi Shankar 

Shanmugam, (MBA 

Batch 2007-2009),

 Director – Cloud, 

Infrastructure & 

Securities – Nordics, 

Cognizant

Commencement of Tribute’25
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SSN School of Management organized a one-day HR 

Conclave in association with NHRD Network Chennai 

Chapter on the topic “Future-Proof Careers” on 25 th January 

2025 at Mini-Auditorium. The event was inaugurated by Mr. 

J. Kabilan, Vice-President-HR Head, L&amp;T Construction 

and President NHRD Chennai Chapter. Ms. Punith, AVP and 

Head Talent Management, Straive and Vice-President NHRD 

Chennai Chapter, Mr. Dinesh K, Prinipal – Employee 

Relations, Infosys and Hon. Secretary NHRD Chennai 

Chapter and Mr. Isaac Patturaja, HR Manager, Sanmina Tech 

Services and Treasurer, NHRD Chennai Chapter  were also 

present  as Guests of Honour. Dr. K. Hariharanath, Director, 

SSN School of Management delivered the inaugural address, 

Dr. Radha. S, Principal, SSN College of Engineering and Mr. 

Samson Premkumar, Director – HR Head, SSN Institutions 

delivered special address. Dr. Thiruvenkadam. T, Coordinator 

of the event and Associate Professor, SSN School of 

Management delivered Vote of Thanks.

There were 201 registrations which include136 HRs from 

various companies and 65 students and faculty members from 

other colleges in and around Chennai. Out of 201 registered 

participants, 62 HRs and 57 students and faculty members 

from other colleges took part in the event along with 150 MBA 

students and faculty members of SSN School of Management.

The inaugural was followed by two panel discussions on the 

contemporary topics of HR. The first panel discussion was on 

the topic “Emerging Job Roles – New Opportunities”. The 

panel members were Mr. SHAJ, Senior Manager HR, Gislen 

Software, Mr. Bens Raj, Talent Acquisition Partner Dept: 

People and Sustainability, FLSmidth, Mr. S Manikandan, 

Senior Manager - HR &amp; IR Tablets (India) Limited 

(Pharmaceuticals), Chennai, Dr Irudhayaraj Mariajesu, Head 

HR, ZF Hero Chassis Modules. The panel was moderated by 

Ms. Rophia Rose, Associate Director HR, Cognizant.

The topic of the second panel discussion was, “Building a 

Sustainable Career in HR” and the panel members were, Ms. 

Arockia Selvi Arockiam, Associate HR Director, Flatirons 

Solutions India pvt Ltd, Ms. Archana PS, Manager HR, 

L&amp;OD, Tube Investments of India (Ti), Mr. Jaimon 

Antony, Vice President &amp; Head HR Indua &amp; 

Bangladesh, ESAB India Limited, Mr. Fabian Figredo, Head of 

Talent Acquisition, Shell. The panel discussion was moderated 

by one of our alumni Ms. Harshitha.K, Management Associate 

– HR, Capitaland.

In addition to the two-panel discussion one of our Alumni Ms. 

Srividya. S, Assistant Manager, Campus Recruitment, Technip 

Energies delivered a special address on the topic of the 

conclave. Ms. Aishvaryaa A A, student of 2023-25 MBA batch 

delivered a presentation on the topic “Building a Resilient 

Workforce: Strategies for employee wellbeing”.

The event came to an end with the closing session in which the 

volunteers’ certificates were distributed and group photos were 

taken. Ms. Dhivyaa. T President, NHRD Students Chapter of 

SSN delivered vote of thanks followed by National Anthem.

HR Conclave’25 

on “Future-Proof 

Careers”

- Abineswari S

2025



Shaping the Future: Technology, 

Longevity, and Human 

Connections

Mr. Richard Lobo, Chief People Officer at Tech Mahindra, enriched the session with thought-provoking 

insights, emphasizing the inseparability of innovation and human connection in shaping the future of work. 

His address provided a roadmap for organizations navigating modern workplace complexities while 

staying true to their core values.

The event centered on the theme of "Technology as an Enabler", highlighting that while cutting-edge 

technologies redefine operational efficiencies, the human element remains the cornerstone of 

organizational success. Discussions underscored the need to balance technological progress with people-

centric approaches.

A key highlight was exploring "The Secret of Longevity" in organizations. Companies thriving for over a 

century were celebrated for their ability to adapt and innovate. Their success stems from robust systems, a 

culture of empowerment, and meaningful relationships. These organizations embrace change by integrating 

new technologies, reinventing business models, and reshaping customer engagement strategies.

This collaborative initiative reaffirmed the indispensable role of dialogue and collaboration in addressing 

challenges and opportunities in the evolving work environment. It demonstrated that sustainable success 

lies in leveraging technology as a tool for empowerment rather than replacement.

As the world of work continues to evolve, events like these serve as vital platforms for fostering 

innovation, building networks, and inspiring leaders to chart a transformative course. The takeaways from 

this gathering are set to drive impactful changes across industries, proving that the future of work is about 

human connection as much as technological advancement.

On 20th January 2025, our students of batch 2024-2026 

had the privilege to attend the “Human at Work: 

Redefining HR for a Tech-driven Future”, a Networking 

over High Tea session, a power-packed collaboration by 

NHRD, NIPM and ISTD Chennai Chapters bringing 

together leaders and ideas to redefine the future of 

work!

In an era defined by rapid technological advancements, 

a transformative event hosted by the Chennai Chapters 

of NHRD, NIPM, and ISTD showcased the synergy 

between innovation and the human spirit. Visionaries 

and industry leaders shared profound insights into the 

evolving dynamics of the professional landscape. The session provided participants with a foundational understanding of the securities market, catering to 

individuals from both financial and non-financial backgrounds. NSDL, India’s largest depository with an 

85% market share, has played a pivotal role in revolutionizing the securities landscape, ensuring 

seamless, secure transactions.

Mr. Kannappan began by distinguishing securities—tradable instruments like equity shares, bonds, and 

mutual funds—from non-securities such as fixed deposits and insurance policies. He then explained the 

dual structure of the market, where the primary market facilitates companies issuing securities to raise 

capital, while the secondary market enables investors to trade these securities among themselves. 

Highlighting the benefits of investing in securities, he emphasized capital growth, regular returns, tax 

advantages, and diversification. Encouraging early investments, he underscored the power of 

compounding in wealth creation.

A key segment focused on the role of depositories like NSDL, which safeguard securities in electronic 

form and provide essential investor services. He detailed NSDL’s advanced e-services, including real-

time transaction tracking and consolidated account statements, enhancing investor convenience. Beyond 

theory, practical insights on making informed investments were shared. Mr. Kannappan urged attendees 

to research thoroughly, avoid speculation, and adopt a disciplined investment approach.

An interactive Q&A session covered topics such as opening demat accounts, safe investment avenues, 

and careers in finance, inspiring many to explore financial markets. The session reinforced that financial 

literacy is key to economic independence. SSN-IIC and SSN School of Management extended their 

gratitude to NSDL and Mr. Kannappan for an enlightening session, reaffirming their commitment to 

fostering financial awareness and professional growth.

Securities Market Unveiled: A 

Pathway to Financial Literacy

Ever since I was in school, I knew I wanted to be part of the corporate world. I imagined myself making 

decisions, leading teams, and constantly learning. But life took a different route, I ended up studying 

mathematics. That led to one question that everyone kept asking: Why MBA after BSc Maths? Even in my 

HPE interview, this question came up! But I knew my answer, I loved talking to people, solving problems, 

and being in an environment where I could grow. Marketing, especially sales, felt like the perfect fit for me, 

and I was determined to make it happen.

When HPE announced its placement drive, I was beyond excited. I had been waiting for this moment for so 

long! The first thing I did? I called a senior who was working there to understand the role better. My past 

internships at Daimler India Commercial Vehicles helped me build confidence where I worked in marketing, 

and at Hyundai Motor India Limited, I gained hands on experience in operations. These experiences prepared 

me for the selection process. The first round was an aptitude test with operations-related questions, Excel and 

PowerPoint shortcuts, and problem-solving exercises. Thankfully, I had prepared well. Then came the 

interview round, where I shared my experiences, passion, and what I could bring to the table. And then the 

call. The HR team confirmed my selection, and at that moment, I knew I had achieved something truly 

special.

Now, as I gear up to start my internship on February 3, I can’t help but look back at the journey. It wasn’t 

easy, but every challenge, every doubt, and every late night preparation session was worth it. Hard work and 

persistence played a huge role, but luck also had its part to play. If you’re someone chasing a dream, trust me 

keep going! The right opportunity will come when you’re ready to grab it.

From Numbers to 

Networking: My 

Journey to HPE

NHRD Event IIC Session

Placement Corner

Dr. T. Thiruvenkadam, MBA Faculty and 

SSN SoM MBA 2024-2026 Students at 

NHRD Event 

- Karthik Sivanesan M
- Karthik Sivanesan M

In an effort to enhance financial 

literacy and investment knowledge, 

the SSN-Innovation and Incubation 

Council (SSN-IIC), in association 

with SSN School of Management, 

hosted a session on "Introduction to 

Securities Market for Finance and 

Non-Finance Professionals" on 

January 4, 2024. Sponsored by the 

National Securities Depository 

Limited (NSDL), the event featured 

Mr. Mukund Kannappan, an 

experienced Equity Research Analyst, 

as the keynote speaker. 

Mr. Mukund Kannappan, Equity Research 

Analyst

Ms. Krithika P

SSN MBA 2023-2025

"Dream big, work hard, and never stop,

Even if challenges make you drop.

Stay patient, stay strong, give it your best,

One day, you’ll stand out from the rest."

1. ZEST 2025:

Hosted by the Department of Management Studies, M.O.P. 

Vaishnav College for Women, on January 11, 2025.

Exciting Competitions and Challenges

The fest featured 10 diverse events, including Ad Mad, 

Analytics Aces, Mr/Ms ZEST, HR Showdown, IPL 

Auction, Lawerly, and more, testing creativity, strategy, and 

business acumen.  

Student's Achievement

Nivedha V & Sithika K secured 2nd place in Analytics Aces

Priyatharshini E & Nayanika M secured 2nd place in the 

HR Showdown.

2. Ethoz 2025 Equinox  

Hosted by the Faculty of Management Sciences, Sri 

Ramachandra Institute on January 24, 2025. 

Student's Achievement  

With 10 dynamic competitions testing business acumen and 

creativity, SSN School of Management excelled in Battle of 

Wits, securing 2nd place through the outstanding 

performance of Amrutha Varshini N, Harshini G & Deena 

D.

3. Strikers Surge – Carrom Tournament

Organized by SSN Sportium | 20th – 26th January

The Strikers Surge carrom tournament saw intense 

competition, precision shots, and remarkable gameplay 

from all participants. Here are the champions who stood out 

with their skill and strategy:  

Singles Champion: Sandilyan (Cash Prize: ₹500)  

Doubles Champions: Sandilyan & Akilan (Cash Prize: 

₹750) 

-Nivedha V

Achievements

Nivedha V & Sithika K

SSN MBA 2024-2026 

Amrutha Varshini N, Harshini G, &

 Deena D

SSN MBA 2024-2026

Sandilyan & Akilan 

SSN SOM 2024-2026
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Navigating the Retail Market: An Intern’s 

Experience with Dabur

Internship Journey

Deekshitaa, MBA student (Batch of 2023- 2026) from SSN School of 

Management  shares her impactful journey with Dabur as an Intern. Her 

experience seamlessly bridged academic theories with real-world 

business challenges and here is her transformative story.

“I’m grateful and excited to share my journey as a Marketing 

Management intern with Dabur, the opportunity I got through the 

placement cell at SSN SOM. I decided to dive into this live project at the 

Reliance Smart Bazaar outlet during their Big Day Sale at the Phoenix 

Mall, Velachery. During my internship, I got a firsthand look at how a 

supermarket operates.

Learning About Brand Strategy: 

One of the key takeaway lessons I gleaned was about brand positioning and 

strategy. I discovered how essential it is to create a strong brand identity 

and articulate unique selling propositions (USPs) that resonate with 

consumers. Understanding this helped me appreciate the delicate balance 

between a brand's image and customer expectations. 

Facing Market Challenges: 

As a trainee, I realized I had a unique challenge: introducing our product to 

people unfamiliar with it, especially foreigners. I passionately highlighted 

its natural ingredients and its long-standing legacy in promoting health and 

wellness in India. Throughout our discussion, I emphasized the key 

strengths of the product and outlined its potential. The focus was not just on 

selling a product but on establishing a deeper connection with customers.

Inspiration from Leadership: 

I was heartened to see the Managing Director's enthusiasm and 

engagement during our conversation. Her thoughtful questions 

and insightful comments demonstrated a genuine interest in 

innovation and customer-centric solutions. 

Finally, I would like to express heartfelt gratitude for the 

invaluable lessons taught by the MBA faculty for enriching me 

with knowledge and fostering my habit of reading newspapers, 

which deepened my understanding of market trends, consumer 

behavior, and operations. The management skills I gained ensured 

a smooth internship and helped me confidently present to 

Colgate’s MD and Dabur’s leaders.

SSN SoM MBA 2024-2026 Students at Dabur Internship

- Deekshitaa S & Swathi G
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